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Dogs Trust highlights benefit of
Direct Debit donations

New campaign shows how Direct Debit can improve charity cash flow

The Dogs Trust, the UK's largest dog welfare charity, has launched a new campaign designed to get more
of its existing supporters to give regularly by Direct Debit.

The Trust, which annually receives around £2.3 million in donations by Direct Debit, has actively been
encouraging supporters to donate this way for ten years.

In the charity’s latest campaign, Rudi and Heidi — two dogs recently re-housed by the trust — are used to
highlight the benefits a voluntary organisation can gain from having a regular, guaranteed income from
its supporters.

Promotional literature developed shows that donations made by Direct Debit mean The Dog's Trust can
plan more easily for the future and run their 17 rehoming centres with real financial confidence. Monthly
donations also mean the Dogs Trust can invest more money at the heart of the charity. Focusing less on
collecting funds, means more time can be given to dogs in the charity’s care and the hire of training and
behavioral advisors that make the re-homing process easier and give the dogs a much better chance in

life.

Commenting, Adrian Burder, Marketing Director at the Dogs Trust said: “Direct Debit is by far and away
the most cost effective payment method for our supporters to use. We currently encourage people to
use it to either donate to the charity as a whole or to sponsor individual dogs in our homes. Once set up,
Direct Debit payments are taken automatically each month, so need very little management from our
staff. Having a guaranteed monthly income
also means we can plan in advance and
work out where best to allocate the funds
that are coming our way. This has benefits
for the charity, but also for our supporters
who can see more clearly where we plan to
invest their money.”

Commenting on the campaign, Michael
Chambers, managing director of Bacs - the
company behind Direct Debit, said: “It's
great to see such a worthy cause benefiting
from Direct Debit and advocating its use

to supporters. The most recent UK Giving
Report — published at the end of 2007 —
showed that Direct Debit is now the second
most popular payment method for giving
in the UK - growing 3% from 2006 to 29%.
This shows people are still very willing to
make a long term genuine commitment to
good causes — which is great news for the
fundraising industry. We hope to work with
more organisations like the Dog's Trust in
the future and wish them every success for
the future.”
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